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IF  YOU  WERE  NOT  THERE.... YOU  MISSED  A FUN  EVENING! 

The  third  annual  meeting,  this  time  in  St.  Louis,  was  a complete  success.  Attendance  sur- 
passed anticipations;  laughter  was  the  motivation,  and  conversation  gave  relaxation.  After 
a day  of  hectic  business  meetings,  Guild  members  and  guests  settled  down  to  an  evening  that 
can  best  be  described  as  one  without  pressure  but  filled  with  pleasure.  Awards  ranged 
from  the  "Clemmy"  to  a special  minting  machine.  All  in  all,  it  added  up  to  active  interest 
in  the  Numismatic  Literary  Guild  and  a bright  future  for  our  organization. 


THE  MEETING 

Reservations  were  received  from  six 
members  but  remembering  past  meetings  in 
”Kich  35  attended  and  anticipating  some 
.ests,  we  reserved  a room  capable  of 
holding  about  75  people.  The  room  was 
none  too  large;  numerous  welcomed  guests  and 
a few  gate  crashers  plus  a large  number  of 
members  made  our  plans  pay  off. 

Because  of  the  late  hour  and  a desire  for 
informality,  the  meeting  was  geared  to  re- 
laxation and  from  the  first  non-reading  of 
the  minutes  (we  have  no  secretary)  to  the 
awarding  of  honorary  memberships  to  our 
friends  from  Washington  (Brooks,  Adams, 
Cahoun,  and  Williams),  the  meeting  sped 
to  a happy  conclusion. 

Introductions  by  members  of  their  guests, 
special  introductions  of  our  Board,  a Dottie 
Dow  kit  of  toy  tools  for  making  her  own 
elongateds  with  the  personal  touch,  and  a 
coin  maker  via  clay  molds  to  Ed  Rochette 
highlighted  the  evening.  Mrs.  Brooks,  re- 
cognizing the  competition  by  the  new 
Rochette  Mint,  autographed  the  Kit  as  the 
audience  roared. 

Rochette  then  stepped  to  the  dias  and 
solemnly  presented  a special  banana  on 
wheels  to  Clem  Bailey.  It  was  in  recog- 
tion  of  Bailey's  banana  lable  research, 
adding  to  Bailey's  laurels  was  a magnif- 
icent (?)  award  by  Neil  Shafer  of  a Chi- 
quita  Banana  cardboard  box  end.  This  plaque 
recognizing  the  "Top  Banana"  of  our  field 
continued  the  theme  of  laughter  and  led  to 


the  "Clemmy"  presentation. 

The  "Clemmy",  a huge  ancient  gilded  type- 
writer in  a large  box,  was  wheeled  down  the 
stairs  ably  guided  by  Maurice  Gould,  Bailey, 
Chuck  Hoskins,  and  1969  winner  Ed  Rochette. 

The  latter  was  to  produce  an  academy  award 
acting  performance  in  presenting  the  "Clemmy" 
to  the  completely  astonished  1970  winner, 

Lee  Martin. 

Whispering  to  Lee,  "Help  me  carry  this  box 
to  the  winner  of  the  'Clemmy'."  Rochette 
drew  the  unsuspecting  victim  to  one  side  and 
then  in  seeming  desperation  asked  Lee  to  hold 
the  other  side  of  the  crate.  Lee  grasped  the 
box,  glasses  askew,  off  balance,  and  then 
heard  a gleeful  Rochette  bellow,  "You  have 
just  been  awarded  the  'Clemmy'."  To  put  it 
conservatively,  any  photos  taken  will  depict 
an  open-mouthed,  off  balance,  wide  eyed, 
astonished  former  Executive  Director  of  the 
Numismatic  Literary  Guild  as  he  balanced  on 
tip  toe  and  at  right  angles. 

The  term  "former"  Director  is  used  as 
Maurice  Gould  then  accepted  the  honor  and 
responsibilities  of  the  post  and  took  over 
the  podium  to  add  his  special  delightful  touch 
of  humor  to  the  meeting.  Maurie  presented 
the  honorary  memberships  and  closed  the  meet- 
ing. Member  comments  ranged  from,  "This  is 
one  meeting  I never  want  to  miss,"  to  "We 
had  fun."  All  in  all,  an  evening  to  remember. 

PROBLEMS  ARISE 

Success  is  not  without  its  price.  Perhaps 
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it  was  the  fine  typewriter  medals  Guild  mem- 
bers wore,  or  the  realization  that  N.L.G. 
is  here  to  stay  that  motivated  a large  num- 
ber of  requests  for  membership  applications. 
At  least  25  requests  were  received  and  a half 
dozen  or  so  immediate  applications  were  com- 
pleted. In  the  past  there  has  been  some 
leniency  in  acceptance  of  members  during  the 
period  of  growth.  A much  stricter  policy 
appears  to  be  on  the  boards  to  keep  N.L.G. 
compact  and  better  able  to  function.  (See 
Gould’s  Column.) 

THE  PHOTO  CONTEST 

Judges  Gordon  Greene,  Virginia  Culver, 
Maurice  Jensen,  and  Byron  Johnson  (two  non- 
members) totaled  their  ballots  and  awarded 
second  prize  and  third  prize  in  color  to  John 
Baker  of  the  99  Company. 

Jim  Stewart  of  99  Company  took  third 
in  black  and  white  and  Hank  Spangenberger 
received  honorable  mention  for  a fine  com- 
posite in  black  and  white. 

First  in  color  and  first  and  second  in 
black  and  white  went  to  Lee  Martin.  All 
photos  are  being  used  as  a loan  exhibit 
available  to  coin  clubs. 

HOW  GOOD  IS  YOUR  VOCABULARY? 

(From  World  Almanac)  Despite  the  fact 
that  the  English  language  is  the  richest  in 
the  world  with  some  800,000  words,  the  speak- 
ing vocabulary  of  well-educated  Americans 
is  about  5,000  words.  Experts  doubt  if 
any  one  person  has  an  active  vocabulary  of 
60,000  words... a mere  7^%  of  the  entire 
English  language.  (Ed.  Note:  Who  would 
understand  anyone  with  a 60,000  word 
vocabulary?) 

FAY  SMITH  - JOURNALIST 

The  above  heading  is  visible  on  Fay's 
stationery  and  it  has  a unique  source.  Fay 
visits  and  teaches  inmates  of  the  Indiana 
State  prison.  The  letterhead  is  a work  of 
gratitude  expressed  by  some  who  Fay  has 
helped . 

Fay’s  son.  Chuck,  is  a minister  who  also 
visits  the  inmates  and  their  affection  was 
expressed  by  a hand  tooled  covered  wagon  gift 
by  an  expert  in  woodcarving.  It  adds  up 
to  truth  of  an  inscription  on  the  front  page 
of  the  inmates'  newspaper.  "Basic  good  is 
never  destroyed  in  the  hearts  of  men." 

"MINIATURES" 

Melvin  Fuld  donated  a copy  of  his  mag- 
nificent work,  MINIATURES.  The  autographed 
copy  is  now  in  the  N.L.G.  library  and  his 


check  list  is  sure  to  be  the  source  of  fu- 
ture articles  by  writers  interested  in 
tiny  coins  of  the  world. 

COINS  MAGAZINE  OCTOBER  REVIEW 

The  October  COINS  features  a brilliant 
cover  and  articles  by  Guildites  Arlie 
Slabaugh , Maurice  Gould,  Fay  Smith,  and, 
of  course,  Krause  Publication  staff  mem- 
bers . 

Chet  Krause ' s ‘ Memo  from  the  Publisher” 
asks  collectors  to  impress  their  Congress- 
men with  the  need  of  ending  restrictions 
against  gold.  "How  about  you" coin- column- 
ists adding  your  views  so  everyone  can  get 
into  the  scene? 

COINage  COLOR  CLASSICS 

The  October  issue  of  COINage  will  have 
some  superb  color  reproductions  of  U.  S. 
nickels  and  Crown  pieces.  Many  collectors 
are  using  the  color  pages  as  decoupage 
material.  Credit  for  layout  and  photogra- 
phy goes  to  editor  and  Guild  member  Jim 
Miller  ably  assisted  by  Robert  Wolenik. 

NUMISMATIC  NEWS  SCOOP 

The  ANA  convention  was  the  scene  of 
a scoop  by  NUMISMATIC  NEWS  when  it  arrived 
early  and  contained  the  news  that  the  Mint 
sets  would  have  a Denver  half  dollar.  The 
buzz  of  interested  collectors  spread  to 
the  floor  and  aided  the  interest  in  the 
1970-S  proof  sets. 

COIN  WORLD  COVERS  CONVENTION 

Guild  members  were  prominent  in  COIN 
WORLD  articles.  Charles  Hoskins  as  newly 
appointed  head  of  the  U.  S.  Mint's 
numismatic  service  rated  top  headlines. 
Maurice  Gould  and  Henry  Grunthal's  awards 
were  detailed  and  the  unfortunate  story  of 
Mort  Goodman  added  to  the  interesting 
September  2 issue. 

COINS  DIGEST 

The  July/August  issue  of  this  fine  English 
publication  contained  many  color  pages. 

Their  editorial  bemoans  the  proliferation 
of  coin  shows  and  indicates  poor  performances 
by  some  coin  fairs  may  be  due  to  the  large 
number  of  events  in  one  area.  The  editor 
suggests  larger,  more  strategically  placed 
shows  at  less  frequent  intervals. 

Their  representative  disappeared  half  ! 
way  through  the  ANA  show  so  members  who  were 
not  able  to  subscribe  may  send  $5  or  $14.50 
(air  mail)  to  Morland  Lee,  2 Arundel  Street, 
London,  WC2,  England. 
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"AMERICANS  GO  CRAZY  FOR  SHARPENED  70-S  CENT" 

The  headline  is  from  BICKELS  COIN  AND 
MEDAL  NEWS  of  South  Africa  and  tells  of  the 
terest  in  the  varieties.  BICKELS,  the  fine 
oouth  African  publication  also  reprints  Kurt 
Jaeger's  impressions  of  South  Africa  as 
originally  seen  in  WORLD  COINS. 

BICKELS  is  printed  in  Dutch  and  English. 
(Review  of  Other  Publications  in  next  month's 
newsletter . ) 

THE  FREE  LANCE 

THE  WALL  STREET  JOURNAL  printed  an  arti- 
cle by  staff  reporter  MacDougall  entitled, 

"Free  Lance  Writers  Cite  Long  List  of  Woes 
But  Like  Independence." 

In  a well  documented  article  detailing 
the  problems  of  free  lancing  MacDougall 
painted  a very  sad  picture  of  the  difficul- 
ties in  selling  on  a regular  basis. 

Sixty  four  writers  answered  a survey. 

They  were  members  of  the  Society  of  Magazine 
Writers  and  only  eight  made  more  than 
$30,000  a year.  Eleven  writers  made  less 
than  $10,000  a year  and  these  are  estab- 
lished experts.  Fees  vary  greatly.  PLAYBOY 
may  pay  $2,000  and  LOOK  a dollar  per  word 
while  LIFE  pays  up  to  $5,000  for  a major 
article  but  these  are  the  exceptions  and  com- 
tition  is  strong. 

Many  writers  specialize  in  trade  maga- 
zines paying  five  to  10  cents  a word.  One 
expert  working  at  a frantic  pace  makes 
$19,000  but  spends  a lot  on  travel  and  re- 
search. Most  free  lancers  agree  the  real 
reward  is  in  recognition  and  satisfaction  of 
doing  what  they  want,  when  they  want.  Inci- 
dentally, the  article  describes  a group  of 
editors  as  a "gaggle  of  editors." 

Literary  Magazines 

The  Atlantic  Monthly,  8 Arlington  Street,  Boston,  Mass. 
02116. 

The  Chelsea  Review,  P.O.  Box  247,  Old  Chelsea  Station,  New 
York,  N.Y.  10011. 

Commentary,  165  E.  56th  Street,  New  York,  N.Y.  10022. 
Evergreen  Review,  80  University  Place,  New  York,  N.Y. 
10003. 

Georgia  Magazine,  P.O.  Box  4047,  Decatur,  Ga.  30035. 
Harper’s  Magazine,  2 Park  Avenue,  New  York,  N.Y.  10016. 
The  Hudson  Review,  65  E.  55th  Street,  New  York,  N.Y.  10022. 
The  Paris  Review,  45-39  171  Place,  Flushing,  N.Y.  11358. 
Ramparts,  1182  Chestnut  Street,  Menlo  Park,  Calif.  94027. 
The  Reporter,  660  Madison  Avenue,  New  York,  N.Y.  10021. 
Short  Story  International,  240  W.  40th  Street,  New  York,  N.Y. 
10021. 

Transatlantic  Review,  Box  3348,  Grand  Central  P.O.,  New 
York,  N.Y.  10017. 


HOW  TO  ANSWER  A REJECTION  SLIP 

(From  ME,  A FLUNKIE  by  A.  Summers) 

This  pocketbook  is  a collection  of  actual 
writings  by  hard  core  ghetto  youngsters. 
Dear  Sir: 

We  regret  to  inform  you,  we  have  read  your  manu- 
script and  find  it  does  not  fit  our  current  publishing 
needs.  We  are  returning  the  manuscript  under  sep- 
arate cover. 

Very  truly  yours, 
Charlotton  Press 


In  a manner  quite  unusual  for  form  rejections,  some- 
one had  penciled  in  a postscript: 

“Good  grief!  My  god,  man!  Tin's  is  a book?”  This 
angered  Sherman.  The  rejection  made  him  fighting 
mad  and  he  sat  down  and  hastily  scribbled  a rebuttal 
to  the  publisher.  Many  a writer  would  covet  the 
liberty  he  took  in  his  letter.  The  letter  is  as  excellent 
an  “I-got-it-off-my-chcst”  form  as  any  ever  devised: 

You  guys  must  be  pretty  dumb  huh.  Not  being 
able  to  tell  the  good  books  from  the  bad  ones. 

How  many  books  you  read  nowdays  have  a 
theme  and  a plot  much  less  a point?  huh?  I bet 
that  you  guys  print  dont  have  no  theme  and 
a plot  much  less  a point!  You  guys  are  just 
a bunch  of 

Don’t  never  ask  me  to  send  you  no  more  books 
cause  I aint  going  to. 

Sherman 

P.S.  I bet  you  rilly  plan  to  Copy  my  books  theme, 
plot  and  point  and  make  some  kind  of  big  movie 
out  of  it  and  pockit  all  the  money.  This  is  a 
warnen!  If  you  do  I'll  soo  you  for  everything  you 
got! 

Shermans  Law  Firm 

P.S.  again.  The  books  theme,  plot  and  point  is 
copyrited.  And  protected  by  the  Mafia. Vio- 
lates will  be  prostituted! 

THE  LOVE  OF  LANGUAGE 

Katherine  Anne  Porter,  in  love  with  language  for  about 
seventy  years,  said  this  about  it  in  McCall's,  August,  1965: 

There  is  a natural  human  speech  which  is  the  speech 
of  literature,  of  human  beings.  ...  It  isn’t  from  the 
gutter,  and  it  isn’t  exalted.  It  isn’t  Pentagonese  or  Madi- 
son Avenue,  or  Freudian  jargon  ...  or  the  steerage- 
bilge  school  of  criticism — it  is  the  daily  human  speech  of 
those  who  love  and  respect  their  mother  torigue  and  learn 
to  speak  it  correctly.  ...  I can’t  understand  why 
people  think  they  can  get  through  life  on  a vocabulary 
of  three  hundred  and  fifty  words — we  have  such 
a marvelous,  rich  language,  and  I don’t  know  why  we 
are  so  tolerant  of  the  dull  minds  who  try  to  destroy 
it.  ..  . 
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A MESSAGE  FROM  OUR  EXECUTIVE  DIRECTOR 

Following  in  the  footsteps  of  Lee  Martin  as  your  new  Executive 
Director  will  not  be  easy,  but  with  Lee's  assistance  and  the 
cooperation  of  the  Board  of  Directors  and  members,  I hope  to 
continue  the  standards  set  up  by  Lee  for  N.L.G. 

N.L.G.  has  come  of  age  - we  have  many,  many  numismatists  who 
wish  to  become  members;  so  many,  in  fact,  that  the  Board  of 
Directors  will  set  up  standards  and  rules  for  our  future  members. 
Until  the  rules  are  finalized,  we  will  have  a moratorium  on 
member  acceptance. 

Ray  Byrne  will  be  in  charge  of  this  project  and  no  one  is  more 
capable  or  qualified  than  this  devoted  and  experienced  member. 

I heard  many  comments  regarding  our  annual  meeting  and  all  of 
them  were  along  the  same  vein  - that  our  event  was  tops.  Our 
invited  guests  were  among  the  most  prominent  in  the  numismatic 
world . 

As  definite  plans  are  formulated,  I will  set  my  ideas  and  those 
of  the  Board  of  Directors  in  this  monthly  column,  keeping  you 
informed  and  up  to  date  at  all  times. 

We  will  need  a volunteer  in  the  Washington,  D.  C.  area  to  start 
planning  next  year's  N.L.G.  annual  event.  Experience  shows  it 
is  necessary  to  start  early.  Do  we  have  any  volunteers? 

I feel  very  humble  in  accepting  the  position  of  Executive 
Director  and  will  devote  my  energies  to  our  organization. 

While  Lee  Martin  will  continue  as  Editor,  he  is  under  great 
pressure  with  his  regular  work  and  we  do  need  an  editor  who  will 
be  able  to  take  over.  Lee  has  dedicated  himself  since  the 
inception  of  N.L.G.  and  we  all  owe  him  a great  vote  of  thanks. 

Until  next  month, 

Maurice  Gould 


FAMOUS  WRITERS  SCHOOL  - Jessica  Mitford  demolished  the  sweet 
this  mail  order  school.  A summation  from  TIME  follows: 


Hie  school  s “guiding  faculty."  as 
advertisements  stress,  includes  Cerf  i 
such  other  U S.  literary  figures  as  Fr 
Baldwin.  Bruce  Catton.  Clifton  Fadim 
Phyllis  McGinlcy  and  Max  Shulm 
There  is  probably  nothing  illegal 
the  FWS  operation.”  writes  Miss  \ 
ford  judiciously,  but  she  encoura 
would-be  writers  to  take  state-univer' 
correspondence  courses  for  a fracti 
of  the  cost. 

High-pressure  advertising  and  sa 
methods,  she  suggests,  are  largely 
sponsible  for  the  school's  current  i 
rollment  of  65.000  students,  each 
whom  is  paying  $785  to  $900  for  a thrt 
year  course.  She  concludes  that  a dre 
out  rate  of  66%  to  90%  (with  f< 
refunds)  is  largely  responsible  for  t 
school’s  financial  success 


Prospective 

students  are  wooed  by  ads  that  imply 
guiding  faculty  members  will  help  judge 
aptitude  tests;  there  are  also  brochures 
that  claim  “all  these  eminent  authors 
in  effect  are  looking  over  your  shoul- 
der as  you  learn.”  In  reality,  writes 
Miss  Mitford,  the  guiding  faculty  does 
no  teaching  and  does  not  even  take  a 
hand  in  recruiting  the  school’s  regular 
instructors. 

Ham  in  the  Papers.  Miss  Mitford  re- 
ports that  when  she  spoke  to  guiding  fac- 
ulty members  about  the  ads.  they 
“seemed  astonished,  even  pained,  to 
think  people  might  be  naive  enough  to 
take  the  advertising  at  face  value.”  She 
quotes  Cerf:  “If  anyone  thinks  we’ve 
got  time  to  look  at  the  aptitude  tests 
that  come  in,  they’re  out  of  their  mind!" 


smell  of  success  around 


And  Faith  Baldwin:  “Anyone  with  com- 
mon sense  would  know  that  the  15  of 
us  are  much  too  busy  to  read  the  manu- 
scripts the  students  send  in.”  And  Cerf 
again,  on  mail-order  selling  in  general: 
“The  crux  of  it  is  a very  hard  sales 
pitch,  an  appeal  to  the  gullible."  Then 
why  does  he  lend  his  name  to  the 
school’s  hard-sell  proposition?  “Frankly, 
if  you  must  know,  I’m  an  awful  ham 
— I love  to  see  my  name  in  the  papers!" 

Pained  by  the  article.  School  Di- 
rector John  Lawrence  compiled  a long 
but  quibbling  list  of  alleged  errors  or 


8n.°  salesmen  at  one  time, 
but  the  number  now  is  670.  Bennett 
Cerf  ruefully  confirms  that  he  was  quot- 
c accuratdy:  “She  even  reported  what 
I asked  her  not  to." 


5 


LITERARY  AGENTS 


About  80  per  cent  of  the  stories  published  in  magazines 
ar  sent  to  them  by  literary  agents.  There  are  several  reasons 
fs  his.  The  agent  is  there;  he  knows  the  kind  of  story  the 
publisher  is  looking  for;  and  he  saves  the  publisher’s  staff 
time  and  salary.  Book  and  magazine  publishing  is  not  richly 
rewarding  like,  for  example,  sugar-packaging  and  oil-produc- 
ing. And,  it  must  be  admitted,  it  is  sometimes  easier  to  do 
business  with  an  agent  than  with  a writer. 

The  agent  is  equally  important  to  the  writer.  He  is  the 
writer’s  business  representative  and  is  responsible  for  all 
business  connected  with  the  writer’s  total  literary  work.  He 
collects  10  per  cent  commission  on  all  sales  in  return  for 
which  he  handles  the  author’s  work  in  all  fields,  including 
publishing,  motion  pictures,  television,  foreign  reprints,  etc. 
If  he  works  with  a Hollywood  agent  for  motion-picture  or 
television  sales,  the  commission  is  still  only  10  per  cent. 
The  agent  does  not  advertise,  nor  does  he  charge  a fee  for 
reading  material.  He  does  not  accomplish  miracles;  in  most 
cases,  he  does  not  instruct  nor  rewrite  nor  edit.  And  he  is, 
of  course,  fallible.  He  has  misses  and  hits. 


Although  agents,  like  publishers,  are  in  constant  search  of 
promising  writers,  they  are  not  always  willing  to  handle  the 
work  of  an  unknown  writer.  Since  theirs  is  strictly  a com- 
mercial enterprise,  they  prefer  to  represent  writers  who  have 
some  background  of  publication.  Some  of  them  however,  are 
willing  to  look  at  free-lance  writing  and  take  a chance  on 
its  success. 

A list  of  literary  agents  can  be  obtained  from  the  Authors 
Guild,  234  W.  44th  Street,  New  York,  N.Y.  10016.  The  major- 
ity of  literary  agents  have  their  offices  in  New  York,  but 
chere  are  a few  in  the  Los  Angeles  area.  Some  of  the  large 
firms  have  offices  both  in  New  York  and  in  Hollywood.  Liter- 
ary agents  are  listed  in  the  yellow  pages  of  the  telephone 
directories,  but  again  the  unknown  writer  has  trouble  finding 
one  who  will  represent  him. 

Generally  speaking,  the  agent  is  interested  in  fiction  rather 
than  in  nonfiction,  in  adult  fiction  rather  than  in  juvenile 
fiction.  Most  nonfiction  writers  work  directly  with  the  pub- 
lishers. For  this  reason  it  is  important  for  the  nonfiction  writer 
to  become  well  acquainted  with  the  publishing  companies’ 
specialties. 


CHOOSE  THE  HOMESFUN  WORDS 


The  history  of  homespun  words  is  especially  fascinating. 
Take  our  simple  words  that  mean  the  various  colors:  where  do 
you  suppose  they  started  from,  and  how  do  you  suppose  they 
rived  at  their  present  destinations?  We  have  only  time  here 
to  observe  the  start  and  the  finish  tape.  Black  comes  from  an 
ancient  Sanskrit  stem  that  meant  burning,  and  then  scorching, 
and  then  charring;  it’s  kin  to  bleak  and  bleach,  on  the  white 
side.  Red  comes  from  a stem  from  the  same  language,  meaning 
bloody.  Yellow  and  gold  stem  out  of  the  same  root  language, 
their  common  origin  referring  to  the  light  yellow-green  of 
young  vegetation.  White  comes  from  a stem  meaning  shining. 
Green  derives  from  the  younger  Anglo-Saxon,  and  originally 
meant  growing.  Blue  is  the  Latin  word  for  yellow;  brown, 
from  a Greek  word  for  toad;  gray  from  the  Teutonic  stem  of  the 
same  meaning;  orange  from  the  Persian  name  for  the  fruit;  pur- 
ple from  the  Latin  for  a purple-hued  fish. 


The  written  word 
Should  be  clean  as  bone 
Clear  as  light 
Firm  as  stone 
Two  words  are  not 
As  good  as  one. 
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West  Indies  & Caribbean  Island 
Coins,  Tokens  and  counterstamped 
issues  of  Spanish,  French,  Bri- 
tish, Dutch,  Danish  <Sc  United 
States. 


RAY  BYRNE 
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A GALLERY  OF  AMERICAN  GREATNESS 
CAPTURED  FOREVER  IN  MAGNIFICENT 
BRONZE  AND  SILVER  MEDALS. 


THE  HALL  OF  FAME 
FOR 

GREAT  AMERICANS 
AT 


NEW  YORK  UNIVERSITY 


The  most  distinguished  series  of  medals 
ever  issued  in  the  United  States .Created 
by  the  foremost  sculptors  of  our  time  and 
faithfully  reproduced  in  metal  by  the 
Medallic  Art  Company  of  New  York . Sixty- two 
out  of  ninety-two  are  now  available. 
DISTRIBUTED  BY: 


THE  COIN  & CURRENCY  INSTITUTE , INC . 
Publ i shers-Di stri butors-Manufacturers . 
393  Seventh  Ave.,  New  York,N.Y.  10001 
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COIN  COLLECTOR’S 


BEHN  MIL  LER  Publish, -n 


16250  Venture  Blvd. 
Enclno,  California 


KRAUSE  PUBLICATIONS,  Inc. 

The  Coin  Collectors'  Capital 

IOLA,  WISCONSIN  54945 


COINS  MAGAZINE 


Rediscover  Your  Heritage 


Through  Historic 

+ PRESIDENTIAL 

ART  MEDALS 


4,  PRESIDENTIAL 
M SERIES 


Presidential  Art  Medals,  Inc. 

10  W.  National  Road 
Englewood,  Ohio  45322 
Telephone  (513)  836-5145 
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Keeping  knowledgeable  collectors  knowl- 
edgeable is  our  job.  We  do  it  through 
continually  updating  the  authoritative 
references  you  know  as  the  "Red  Book", 
"Blue  Book",  "Current  Coins  of  the 
World"  and  others.  All  from  the  world 
of  Whitman  ...  a wonderful  way  for 
you  to  keep  pace. 


Whitman  Hobby  Products  from 

WESTERN  PUBLISHING  COMPANY,  INC. 

Racine  Wisconsin  53404 


Certified  Coins... 


99  Company  Is  proud  to  join 
the  happy  family  of  Numismatic 
Literary  Guild  advertisers. 

Our  organization  Is  the  founder 
of  the  " Certified  Coin”  context. 
Each  new  coin  Issue  is  wedded  to 
a stamp  of  compatible  Interest'’ 
and  then  placed  into  an  envelope 
with  a die  cut  symbol.  The  entire 
unit  Is  then  postmarked  and  a 
time-date  certification  Is  born. 
We  will  be  happy  to  forward  added 
data  for  your  columns. 


99 


Company/ P.O.  Box  99, 
San  Clemente,  California  92672 


ttCreativity..excellence...integrity” 


Artists.  Researchers.  Series  coordina- 
tors. People  to  make  the  dies  and 
people  to  work  the  presses.  Organizers. 
Writers.  Sculptors.  Collector  Service 
people  to  answer  your  letters  and  girls 
to  record  your  change-of-address.  Histo- 
rians. Clean-room  workers.  Executives. 
Packagers.  Inspectors.  Metal  processors. 
Secretaries.  Over  1000  full-time  em- 
ployees of  the  world’s  largest  private 
mint  are  dedicated  to  these  three  prin- 
ciples - creativity  . . . excellence  . . . 
integrity.  Every  day  they  make  sure  that 
the  limited  edition  coins  and  medals 
you  receive  are  high-quality,  historically 
significant,  and  unusually  beautiful. 

Ours  is  a people-oriented  business, 
and  our  rapid  growth  is  based  on  the 


satisfaction  and  support  of  collectors 
like  you.  Therefore,  every  member  of 
our  staff  has  one  primary  purpose:  to 
make  collecting  for  Franklin  Mint  sub- 
scribers extremely  enjoyable,  worth- 
while and  exciting. 

Our  new  multi-million  dollar  world- 
headquarters  in  Franklin  Center,  Pa. 
has  a production  capacity  considerably 
greater  than  that  of  most  foreign  gov- 
ernment mints.  And  we  are  continuing 
to  make  innovations  in  advanced  mint- 
ing technology  to  serve  you  even  better. 

The  Franklin  Mint  is  people  . . . and 
for  the  future,  we  pledge  ourselves  to 
continuing  to  do  everything  possible  to 
make  your  collecting  a satisfying  source 
of  personal  pleasure. 

THE  FRANKLIN  MINT 

Franklin  Center,  Pa.  19063  ( U.S . Route  1,  just  west  of  Media,  Pa.) 


COME  AND  VISIT - 
SPECIALLY  COND0CTED  TOURS 
FOR  COLLECTORS 

We’d  like  you  to  come  and  see  our  new 
facility,  and  to  meet  some  of  the  peo- 
ple involved  in  producing  the  world’s 
finest  medallic  creations.  Our  new 
plant  includes  a glass-enclosed  gallery 
which  will  give  you  a 600-foot-long 
panoramic  view  of  the  many  fascinat- 
ing steps  involved  in  minting.  This 
collector’s  gallery  has  been  designed 
to  present  one  of  the  most  compre- 
hensive views  of  minting  operations 
ever  made  available  to  the  public.  If 
you  intend  to  be  in  the  Philadelphia 
area,  call  for  a reservation  for  one  of 
our  regularly  conducted,  daily  tours. 
Ask  for  Susan  Milton,  215-459-5800, 
extension  6168. 


NOT  I riw  Franklin  Mini.  In< * publicly  owned  corpora!  inn  operating  lha  world's  larged  and  foremoat  private  mini,  is  nol  affiliated  with  the  U.S.  Mint  or  any  other  governmental  agency. 


